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1. HEJIX OCBOEHUA TUCHUITINHBI

1.1|moHuManue u IMOPOXKACHNUEC YCTHBIX U NMCBbMEHHBIX TCKCTOB Ha AHTJINHCKOM SI3bIKE MPUMEHUTEIIBHO K OCHOBHBIM

Q)yHKHI/IOHaHLHLIM CTHIISAM 06I_HeHI/I$I C YUYE€TOM HOpMaM 3THUKETA, IPUHATBHIX B PA3JIMIHBIX CUTyallUAX MCKKYJIbTYPHOT'O 06].[IeHI/I$I

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHUSA U CITUIIJINHBI

OIIK-3.1:MHTepnpeTupyeT KOMMYHUKATHBHBIE Lle/IH BbICKA3bIBAHUS, I10JIHO BbISIBJISIET PeJIeBAHTHYI0O HH(OPMaLHIO, a1IeKBATHO
HAeHTHQUIUPYET NPHHAMLJIEKHOCTh BbICKA3LIBAHNS K 0(pMIMATBHOMY, HEHTPAJILHOMY M Heo(pHMIIHAILHOMY perucTpaM o0LIeHHs

OIIK-3.2:Ilepenaet ceMaHTH4YECKYI0 HH(OpMaNHIo, a TAK:Ke CTUIHCTHYECKYIO H KYJbTYPHYI0 KOHHOTAIMIO SI3bIKOBBIX eIMHMII,
HCIMOJIb3yEeMbIX B YCTHOH M IMCbMEHHONH KOMMYHUKALUM

OIIK-3.3:Mcnonib3yeT JeKCHKO-TPaMMaTHYecKHe U (POHeTHYeCKHe CPeICTBA OPraHU3alUH1 1[eJI0r0 TEKCTAa ¢ o010 1eHueM
CeMAHTH4YeCKOi, KOMMYHHKATHBHOI U CTPYKTYPHO#H NpeeMCTBEHHOCTH MexKAy YaCTAMH YCTHOrO M /HIH MUCbMEHHOT0
BBICKa3bIBAHUSA

IIK-5.1:IToHnMaeT 0CHOBHBIE TEOPHH MEXKKYJIbTYPHOH KOMMYHUKAIIMH, IPUHIHUIBI KYJIbTYPHOIO PeIATHBU3MA H 3THYECKHE
HOPMbI, XapaKTepHU3yloLUe CBoeo0pa3ie HHOA3BIYHOM KyJbTYPbl H ICHHOCTHbIC OPUEHTALIMY HHOSI3bIYHOI0 COLMYMA; PaBHIa
COBPEMEHHOI'0 Pe4eBOro dTHKETA

ITK-5.2:MoaesipyeT BO3MOKHbIE CHTYallMH O0LeHUsI MeKIY NMPeACTABUTENSIMH PA3JIMYHBIX KYJbTYP H COLMYMOB; M0JIb3yeTCs
SI3bIKOBBIMH CPEeICTBAMH /ISl BHIPA:KEHUsI CBOEr0 OTHOLIEHUSI K MTPeIMeTy BbICKA3bIBAHMS WJIH JKe K CAMOMY BBICKA3bIBaHHIO;
3¢ (peKTHUBHO UCIOJIb3Ye CHHOHMMUYECKHE U APYrHe Ppecypchbl, KaK POJHOTO SI3bIKA, TAK U HHOCTPAHHOI'O SI3BIKA 151
OCYIEeCTBJIEHHS] KOMMYHUKAIIUH

IIK-5.3:OcyiuecTBiisieT CONPOBOKIEHHE TYPUCTHYECKHUX I'PYIIIL, o0ecnevyeHne 1eJI0BbIX IIeperoBopoB, odecneyeHne neperosopos
oHuUAIbHBIX Jleeraluii Ha OCHOBe NPABMJI MeKIYHAPOJHOI0 3THKETA B PA3JIMYHBIX CHTYalUSIX ME:KKYJIbTYPHOI0 00LIeHHS

B pe3yjabTare OCBOCHUA ITMCHUIIIMHBI 06yqaloumﬁc51 JOJIZKCH:

3HaTh:

IIPUHOUITBI TOHUMAaHWA U ITIOPOXKIACHUA TEKCTOB HA AHTJITMHCKOM S3BIKC, OCHOBHBIC CI)yHKHI/IOHaHLHBIe CTHJIM PE€YX, HOPMBI MEKIYHApPOIHOT' O
OTHUKETA

YMmern:

CTPOUTH U BOCIIDMHUMATH TCKCThHI HA AHTJINMCKOM SI3bIKE C Y4€TOM OCHOBHBIX (byHKI_II/IOHaJ'II)HI)IX CTHIIEH pe4u a TaKK€ HOpM
MEKIAYHAPOJHOI'O 3TUKETA

Baapners:

HaBbIKaAMM HCII0JIb30BaHUA CTpaTeFI/lﬁ IIOHMMaHUs 1 MOPOKACHUA TEKCTOB Ha AHTJIMHCKOM SI3bIKE B paMKax pa3JIMIHbIX Cl)yHKLlI/lOHaJ'II)Hle
CTHIICH peun a TakXKX€ NOBEACHYCCKUX C’I‘paTel"PIﬁ, MPUHATBIX IIPHU MCKKYJIBTYPHOM O6III€HI/II/I

3. CTPYKTYPA U COAEP KAHUE JUCHUIIJIMHBI

Kon HaumeHnoBaHue pa3eioB U TeM /BUI 3aHATHS/ Cemectp / | YacoB | Kommneren- | Jluteparypa
| sansarus Kvoc LN
Pazaea 1. Business and Scientific Communication

1.1 Looking after Customers. Read the text The Importance of 4 4 OIIK-3.3 TIK-|  JI1.1 JI1.3
Customer Care. Do follow-up practically-oriented exercises. Work with 52TIK-5.3 [JI1.5J12.1 JI2.3
specific lexis. Roleplay the situation: Making an order on the 2.4
phone. /TIp/

1.2 Looking after Customers. Read the text Observe. Listen. Ask. Monitor. 4 6 OIIK-3.1 | JI1.1J11.3J12.1
Do follow-up practically-oriented exercises. Work with specific lexis. OIIK-3.2 TIK- 2
Develop your communicative skills: render the text in writing. 5.1
Make a project on the Sort of things you expect from leisure facility
using Microsoft Office software illustrating your point of view on the
issue. /Cp/

1.3 Looking after Customers. Read the text Customer Expectations and 4 6 OIIK-3.3TIK-|  JI1.4J12.1
Satisfaction. Do follow-up practically-oriented exercises. Work with 52TIK-5.3
specific lexis. Develop your communicative skills: Roleplay the
following issue:Maintaining Pleasant atmosphere. /Mp/




1.4 Looking after Customers. Read the text Customer Care Skills. Do OIIK-3.1 JI1.4J12.1
follow-up practically-oriented exercises. Work with specific lexis. OI1IK-3.2 TIK-
Develop your communicative skills: Write an essay on the issue 5.1
Problems of Face-to-Face communication. Resolve a Case
Study on the problem Membership Scenario In Leisure and Tourism
activity. /Cp/

1.5 Business Communication. Read the text Applying for a job. Do follow- OITK-3.3 TIK-| J11.4J12.1 J12.3
up practically-oriented exercises. Work with specific lexis. Develop your 5.2TIK-5.3
communicative skills: Make a discussion on the issue General Rules of
Creating a good CV. /IIp/

1.6 Business Communication. Read the text Writing a CV. Do follow-up OIIK-3.1 [JI1.2 J11.4J12.1
practically-oriented exercises. Work with specific lexis. Develop your OIIK-3.2 TIK-
communicative skills: Write a CV for your future profession. Make a 5.1
project on the issue Job Satisfaction using Microsoft Office software
illustrating your point of view on the issue. /Cp/

1.7 Business Communication. Read the text Management. Do follow-up OIIK-3.3TIK-| JI1.4J12.1
practically-oriented exercises. Work with specific lexis. Develop your 5.21IK-5.3
communicative skills: Make up a discussion on the issue :Management
Styles /TIp/

1.8 Business Communication. Read the text Job Satisfaction. Do follow- up OIIK-3.1 [ JI1.1 J11.4J12.1
practically-oriented exercises. Work with specific lexis. Develop your OIIK-3.2 TIK-
communicative skills: Resolve a case study: Proper Communication On 5.1
the Job Interview. Telephoning: confirming the Meeting: Roleplay the
dialogue. /Cp/

1.9 Business Communication. Read the text Marketing. Do follow-up OIIK-3.3 TIK-| JI1.1 JI1.4J12.1
practically-oriented exercises. Work with specific lexis. Develop your 5.21TIK-5.3
communicative skills: Make a project on the issue Marketing Mix using
Microsoft Office software illustrating your point of view on the issue.

Telephoning: Negotiating the Price: Roleplay the dialogue. /IIp/

1.10 Business Communication. Read the text Market Reseaching. Do follow- OIIK-3.1 |JI1.1J11.4J12.1
up practically-oriented exercises. Work with specific lexis. Develop your OIIK-3.2 TIK-
communicative skills: Write an essay on the issue Market Research. 5.1
Resolve a case study: Target Groups for Advertising /Cp/

1.11 Business Communication. Correspondence in English (letters and e- OIIK-3.3TIK-|  JI1.2J12.1
mails). Read and analyse the letter of business offer.Do follow-up 5.21TIK-5.3
practically-oriented exercises. Work with specific lexis. Develop your
communicative skills:Write a letter of business offer. Read and analyse
the letter of business invitation.Do follow-up practically-oriented
exercises. Work with specific lexis. Develop your communicative
skills:Write a letter of business invitation. Make a project on the issue
Comparative analysis of the Business Letter Structure using Microsoft
Office software illustrating your point of view on the issue. /IIp/

1.12 Business Communication. Correspondence in English (letters and e- OIIK-3.1 JI1.2J12.1
mails). Read and analyse the letter of business negotiation.Do follow- up OIIK-3.2 TIK-
practically-oriented exercises. Work with specific lexis. Develop your 5.1
communicative skills:Write a letter of business negotiation. Read and
analyse the invoice.Do follow-up practically-oriented exercises. Work
with specific lexis. Develop your communicative skills:Write an invoice.

Roleplay the issue: Negotiating the price and Invoicing /Cp/

1.13 Telephoning. Read and analyse the dialogue Arranging the Venue.Do OIIK-3.3 IIK-|  JI1.1J12.1

follow-up practically-oriented exercises. Work with specific lexis. 5.2TIK-5.3

Develop your communicative skills:Make up a dialogue Arranging
Venue. Read and analyse the dialogue Rescheduling the
Venue.Do follow-up practically-oriented exercises. Work with specific
lexis. Develop your communicative skills: Rescheduling the Venue.
Resolve a case study: Arranging and Rescheduling the Venue /IIp/




1.14 Business Communication. Correspondence in English (letters and e- 6 OIIK-3.1 [ JI1.1 J11.4J12.1
mails). Read and analyse the letter of complaint.Do follow-up OIIK-3.2 TIK-
practically-oriented exercises. Work with specific lexis. Develop your 5.1
communicative skills:Write a letter complaint. Read and
analyse the covering letter.Do follow-up practically-oriented exercises.

Work with specific lexis. Develop your communicative skills:Write a
covering letter . /Cp/

1.15 Telephoning. Read and analyse the dialogue Getting a Message 4 OIIK-3.3TIK-| JI1.1J11.2
Accross.Do follow-up practically-oriented exercises. Work with specific 52TIK-5.3 |JI1.4J12.1 J12.3
lexis. Develop your communicative skills:Make up a dialogue Talking to
the Speaking Machine. Resolve a case study: Getting a
Message Accross. /TIp/

1.16 Business Communication. Making Orders. Read and analyse the order of 6 OIIK-3.1 JI1.2J12.1
acknowledgement.Do follow-up practically-oriented exercises. Work OIIK-3.2 TIK-
with specific lexis. Develop your communicative skills:Write an order of 5.1
acknowledgement. Read and analyse the order of confirmation.Do
follow-up practically-oriented exercises. Work with specific lexis.

Make a project on the issue Comparative analysis of the orders of
acknowledgement and confirmation using Microsoft Office software
illustrating your point of view on the issue. /Cp/

1.17 Business Communication. Read the text Company Structure. Do follow- 4 OIIK-3.3 TIK-| JI1.2 JI1.4J12.1
up practically-oriented exercises. Work with specific lexis. Develop your 5.2TIK-5.3
communicative skills: Make up a discussion on the issue:The Best
Company Structure /ITp/

1.18 Telephoning. Read and analyse the dialogue Making a booking.Do 6 OIIK-3.1 [JI1.1J11.2J12.1
follow-up practically-oriented exercises. Work with specific lexis. OIIK-3.2 TIK-

Develop your communicative skills:Make up a dialogue Making a 5.1
booking. Read and analyse the dialogue Problems with

connection.Do follow-up practically-oriented exercises. Work with

specific lexis. Develop your communicative skills: Roleplay the situation

Problems with connection /Cp/

1.19 Business Communication. Read the text Taxation and Tax Systems. Do 6 OIIK-3.3 TIK-| JI1.2 JI1.4J12.1
follow-up practically-oriented exercises. Work with specific lexis. 52T1IK-5.3
Develop your communicative skills:Make a project on the issue
Comparative analysis of the Tax Systems in Russia and in the USA using
Microsoft Office software illustrating your point of view on the issue.

Mp/

1.20 Scientific Communication. Read the text Scientific English. Do follow- 6 OIIK-3.1 | JI1.2 J11.4J12.1
up practically-oriented exercises. Work with specific lexis. Develop your OIIK-3.2 TIK-
communicative skills: Make up a discussion on the issue Reading 5.1
Scientific Literature /Cp/

1.21 /Ox3amen/ 36 OIIK-3.1 |JI1.1JI1.2 J11.3

OIIK-3.2 | JI1.4 JI1.5J12.1
OIIK-3.3 TIK-|J12.2 JI2.3 J12.4
5.1TIK-5.2
TK-5.3

4. ®OHJ OIEHOYHBIX CPEJACTB

CrpyKTypa U cofepkanue (HOHAA OLIEHOYHBIX CPEJICTB Al IPOBEACHUS TEKYLIEeH U MPOMEXYTOUHOH aTTeCTalluH MIPEACTABICHI B
IMpunoxenuu 1 x padoueil mporpaMMe JUCIUIUINHEIL.

5. YYHEBHO-METOANYECKOE 1 THOOPMAIIMOHHOE OBECIIEYEHUE JUCHUTIINHBI

5.1. OcHoBHas auTEpaTYpa

ABTOpBI, COCTaBUTENN

3arnaBue

H3narenscTBO, TO1

Komanua-Bo

J.1

Komntror H. M.

JlenoBoe o0IeHNe Ha QaHITUHCKOM SI3bIKE IS
HAYMHAIOLIMX: HA AHTJIUHCKOM SI3bIKE [JISI
HAYHHAOIINX TeJIe(OHHbIE TEPErOBOPBI, ET0BasI
HepernucKa, IpHueM NoceTuTeNel: yueOHoe nocooue

Hoocubupck: Cubupckoe
YHHUBEPCHUTETCKOE
u3gareabeTso, 2009

http://biblioclub.ru/index.

php?

page=book&id=57274
HeOFpaHI/I‘{QHHbIﬁ ILOCTyl'I
JUTS 3aPErHCTPUPOBAHHBIX
MOJIb30BaTENEH




ABTOpLI, COCTaBUTCIIN

3arnaBue

I/I3H3TGHBCTBO, rog

Komnnu-so

JI1.2

OpunnHuKoBa 1. M.,
JleGenera B. A.,
Xpomos C. C.

The course of business English for the linguistic
department: yaye6HOE mocobue

Mocksa: EBpasuiickuii
OTKpBITBIHA HHCTUTYT, 2010

http://biblioclub.ru/index.
php?
page=book&id=90921
HEOrpaHWYEHHBIN JOCTYII
JUISL 3apETUCTPUPOBAHHBIX
1oJb30BaTeNnen

JI1.3

Bekcaesa H. A.

JlenoBoii anrnmiickuii B Typu3Me: yaeGHOe mocobue

Mocksa: ®JIMHTA, 2017

http://biblioclub.ru/index.
php?
page=book&id=103336
HEOTrpaHWYEHHBIN JOCTYII
JUTS 3apPETUCTPUPOBAHHBIX
TOIh30BaTENCH

J11.4

Cepreiiuuk T. C.

AHIIHIACKUH SI3BIK B chepe JeT0BOro OOLIeHHs:
yaebHoe nocodue

Kemeposo: Kemeposckuit
rOCyJapCTBEHHBIH

YHHB

epcuret, 2010

http://biblioclub.ru/index.
php?
page=book&id=232651
HEOTPAHUYEHHBIN JOCTYII
JUTS 3aPETUCTPUPOBAHHBIX
0JIb30BaTeNel

Kymukosa U. C.,
Canmuna . B.

JIuHrBUCTHYECKAst TEPMUHOJIOTHS B
po(heCCHOHAIBHOM acIieKTe: yueOHOoe mocobue 1ist
BY30B

Cankr-IlerepOypr: Jlaus,

2020

https://e.lanbook.com/bo
ok/147342
HEOTPaHWIEHHBIN OCTYT
JUISL 3apETUCTPUPOBAHHBIX
N0JIb30BaTeNeH

5.2. lonoiHUTeIbHAS IUTEPATYpPa

ABTOpBI, COCTaBUTEIH

3arnaBue

H3patenbCcTBO, IO

Konnu-Bo

JI2.1

Smmna T. A., Katkun

J. H.

English for Business Communication: yue6Hoe
nocobue

Mocksa: ®JIMHTA, 2021

http://biblioclub.ru/index.
php?
page=book&id=57951
HEOrpaHWYEHHBIN JOCTYII
JUTS 3aPETUCTPUPOBAHHBIX
T10JIb30BaTeNei

J12.2

EnglishMag: xypran

Boponex: EnglishMag,

2018

http://biblioclub.ru/index.
php?
page=book&id=575376
HEOTpaHWYEHHBIH JOCTYI
JUTSL 3apErUCTPUPOBAHHBIX
MOJIE30BaTeIeH

J12.3

EnglishMag: xypran

Boponex: EnglishMag,

2020

http://biblioclub.ru/index.
php?
page=book&id=575378
HEOTPAHUYEHHBIN JOCTYII
JUTS 3apPETUCTPUPOBAHHBIX
MoJIb30BaTEIeH

J12.4

UYexosuu 10. B.,
Bbenennkas O. C.,
HBaxnenko A. A.

Metoandeckue peKoOMEeHAAIMH 10 3)(HEKTHBHOMY
BHEJIPCHUIO U HCIIOJIb30BAHHIO CHCTEMBI
«Antumnaruar.BY3»

Camnxr-IlerepOypr: Jlans,

2020

https://e.lanbook.com/bo
ok/154156
HEOTpaHWYEHHBIH JOCTYI
JUIS 3aPerUCTPHUPOBAHHBIX
TOJIb30BaTeIeH

5.3 IIpodeccroHalbHbIe 0a3bl JAHHBIX 1 HHPOPMAILMOHHBIE CIIPABOYHbIE CHCTEMbI

5.4. IlepeueHs NpOrpaMMHOro odecneyeHust

Microsoft Office

5.5. YueOHO-MeTOANYECKHE MaTepuaJibl 1Jd CTYACHTOB C OrPaHUYECHHBIMHA BO3MOKHOCTAMM 310POBbS

Ilpr HEOOXOAMMOCTH IO 3asBJICHHIO OOYYAOIIEroCsi ¢ OTPAHHYCHHBIMH BO3MOXKHOCTSIMH 3J0POBbS y4eOHO-METOIMYECKUE MATEPHAIIBI
MPEIOCTABISIIOTCS B (JOpMax, alalTHPOBAHHBIX K OTPAaHUYEHHSM 3I0POBbs U BOCIIPUATHS HH(POpMauy. J{Jis Il ¢ HapyIIeHUSIMU 3pSHUSL: B
dopme ayauodaiina; B meyaTHON (hopMme yBeTHMUCHHBIM mpupTOM. JIJIs M1 ¢ HAPYIICHHSIMU CTyXa: B (hOpME 3JICKTPOHHOTO TOKYMEHTA; B
neyatHo# opme. JIJst JHI| ¢ HAPYIICHUSIMU OTIOPHO-BUTaTEILHOTO anmapara: B (popMe JIEKTPOHHOTO JOKYMEHTa; B euaTHol (opme.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIHEYEHUE JUCHUTIIMHBI (MOJY JIST)

IMomemnenus A1t NpoOBEAEHHS BCEX BUIOB paboT, MPeAyCMOTPEHHBIX yUeOHbBIM IIJIAHOM, YKOMIIIEKTOBAaHbI HEOOXO0XUMOM
CIIeNMANIM3UPOBAHHON yueOHOM MeOeIbi0 i TEXHHIECKUMH CpeACTBaMU o0ydeHns. {1 MpoBeAeHNs JISKINOHHBIX U IIPAKTHIECKUX 3aHATHH

UCTIONIB3YETCs] IEMOHCTPALMOHHOE 000pYIOBaHHUE.

7. METOJAUYECKHUE YKA3ZAHUA NJIA OBYYAIOIUXCSA 110 OCBOEHUIO JUCIUIIJIMHBI (MOAY JIST)

MCTO,HI/I‘{CCKI/IC YKa3aHus 110 OCBOCHUIO JUCHUITJIMHBI TPEICTABJICHLI B HpI/IJ'IO)KeHI/II/I 2k pa6oqe171 nporpaMme JUCHUIIIUHBL.

®OHJ OHEHOYHBIX CPEJICTB

Hpuioxkenne 1

1 Onucanue nokasareJieil U KpUTEpPHeB OLIEHUBAHNSI KOMIIETEHIIMII HA PA3JIMYHBIX 3TANaX UX
(popmupoBanus, onucanne MKaJ OleHUBAHUS

1.1 IlokazaTenn 1 KpUTEPUU OLICHUBAHMS KOMIIETEHIIUM:

3VH, cocraBasromniye
KOMIICTCHIIUIO

IToxazaTenmu OLICHUBaHUA

Kputepuu onienuBanus

CpenctBa onieHUBaHUS
I103 — npaktuko-
OpUEHTUPOBAHHBIC
3a/1aHus
C — cobecenoBanue
OK — BOIPOCHI K
HK3aMEHy
I — nuckyccusi/nedatbl
D —nacce
K - pemienne keicos
PJI — poneBbie urpel
I —
IPOEKThI/IPE3eHTALINN

OIIK-3 crioco6eH mopoXxAaTh U MOHUMATh YCTHBIE U TUCbMEHHBIE TEKCThI HA U3y4a€MOM MHOCTPAHHOM S3bIKE

MPUMEHUTEIBHO K OCHOBHBIM (DYHKIIMOHAIBHBIM CTHJISIM B OQHUIIMATIbHON U HeopUIManbHOU chepax oOLmeHHS;

3: OCHOBHBIC | UHTEPIIPETUPYET MoJjaHOTa U mpaBWwiIbHOCTH | C — Bompockl 1-12, 17-18,
IMCKYPCHUBHBIE  CIIOCOOBI | KOMMYHHKATHBHBIE IIEJIH | OTBETOB Ha Bompochl K | 21-28, 30-34, 39-40
peanuzainuu BBICKA3bIBAHUS,  IIOJIHO | OTIpOCY;  MPaBUIIBHOCTH | DK —Bompock! 1-40
KOMMYHMKATUBHBIX II€JIEH | BBIBISET PEJIEBAHTHYIO | BbiodHEHUsT  TectoBoro | II03 —3ananus 1-20
BBICKa3bIBaHUS; nH(bOpMaIMIO, aJIeKBAaTHO | 3ajaHUs

0COOEHHOCTH UICHTUDHUIHPYET

oduManbHOrO, MIPUHA]ICKHOCTD

HEUTPaJIbHOTO U | BBICKA3bIBAHUS K

HeopMaIbHOTO obuIHaATILHOMY,

pErucTpoB oO1IeHus; | HeTparTbHOMY u

rpaMMaTH4ecKHe CpelCcTBa | HeOUIIHAIbHOMY

BBIPKCHUS perucTpam oOLICHHS

CEMaHTHYECKOH,

KOMMYHHUKaTUBHOU U

CTPYKTYpPHOI

IIPEEMCTBEHHOCTH ~ MEXAY

4acTSIMU BBICKa3bIBaHUS

V: rpammaTtudecku | JleMonctpupyer ymenue | Humuue nposenaeHHoro | C — Bompocst 13-16, 19-
MPaBUJIHLHO 0OpMJIIATH | aHATM3UPOBATh S3BIKOBBIC | aHAaMM3a W rpamoTHas | 20, 29, 35-38




BBICKAQ3bIBaHHC B
COOTBETCTBHH C HOpPMaMH
SI3pIKA W TTOCTaBJIICHHOM
KOMMYHHUKATUBHON

3a/1auen; OIIPENENATh
cTuieoOpasyronme

cpencTaa TEKCTa i

UCTIOJIB30BaTh UX BO BpEMs
0OIIEeHUS;
UICHTU(PUIIIPOBATH
CIIOBOOOpPA30BaTENbHBIE U
rpamMmarndeckue (GopMbl U
SBIICHUSI TIpU  aHAIU3e
TEKCTOB/TIPOU3BEICHHN,
CO3/IaHHBIX HA aHTJIMMCKOM
SI3BIKE; nepeaaBaTh
CEMaHTHYECKYIO
nHpopmaruio u
CTHJIMCTUYECKYIO u
KYJIbTYpHYIO KOHHOTAITUIO
SI3BIKOBBIX €/IMHUII,
UCTIOJIb3yEMBIX B YCTHOH U
MUCbMEHHOM
KOMMYHUKAIHH

SIBJICHHUS; KOPPEKTHO
nepenaeT
CEMaHTUYECKYIO
uHbOpMaLlMIO, a TaKkKe
CTHJIMCTHYECKYIO u
KyJIbTYPHYIO
KOHHOTAIMIO  SI3BIKOBBIX

€AVHUL, UCTIOJIb3YEMBIX B
YCTHOW M IHMCbMEHHOU
KOMMYHUKAaIU1

HHTEpIIpeTanus
MOJYy4YEeHHBIX
pe3yJIbTaToOB;
MPaBWILHOCTh
MPaKTUKO-
OPUEHTUPOBAHHBIX
3aJaHul

pelieHus

Ok —Bonpocs! 31-40
IT-1-6

[l —Bonpocsl 1-4

K - Bompocsr 1-5

O —Bomnpocs! 4-10

B: maBbIKaMu MMOPOXACHUA
U TIOHMMaHUs YCTHBIX H
IIUCBMCHHBIX TCKCTbI Ha
H3y4aeMOM HWHOCTPAHHOM
A3BIKC TIPUMCHHUTCIBHO K
OCHOBHBIM

(bYHKHI/IOHaJ'IBHLIM CTUIISIM,
HaBbIKaMU HMHTCPIIPETAINN

OCHOBHBIX MPOSIBIICHUI
B3aUMOCBSI3U  SI3BIKOBBIX
YpOBHEMU u
B3aUMOOTHOIIICHHS
IMOJICICTEM SI3BIKA,
CUCTEMOM JICKCUKO-
rpaMMaTHYE€CKUX CPENICTB
OpraHu3aluu 11€JIOTO
TeKCTa C COOIIOJICHHEM
CEMaHTHYCCKOM,
KOMMYHUKATUBHOMN u
CTPYKTYPHOU
MPEEMCTBEHHOCTH  MEK]Y
YaCTIMH YCTHOTO u
MMICbMEHHOTO
BBICKAQ3bIBaHUS

OcywectBisier  aHaIN3
TEKCTOB pa3IM4YHON
(YHKIIMOHATILHO-
CTHJICBOM OTHECEHHOCTH;
y4acTBYeT B TPYHIOBBIX
JIUCKYCCHSIX Ha
M3y4a€MOM HHOCTPAaHHOM
s3BIKE TI0 MPOOJIeMaTHKE
Kypca; JIOCTUTaeT
SICHOCTH, JIOTUYHOCTH,
COJIepPKATENBHOCTH,
CBSI3HOCTH, CMBICIIOBOM H
CTPYKTYpPHOU
3aBEPILIEHHOCTH  YCTHBIX
u/unu MACbMEHHBIX
TEKCTOB B COOTBETCTBUU C
A3BIKOBOM HOPMOH,
IparMaTU4eCKuMHU u
COLIMOKYJIbTYPHBIMU
rnapamMeTpamMmu
KOMMYHUKAIUH.

apryMEHTUPOBAaHHOE U
JIOTUYHOE U3JI0’KEHUE
Marepuaia, yMEHHE
OTCTauBaTh CBOIO
MTO3UIIIO

C — Bomnpocsl 13-16, 19-
20, 29, 35-38

Ok —Bonpocsl 31-40
I103 —3apganus 10-20
I1-1-6

[l —Bonpocsl 1-4

K - Bonpocsr 1-5

9O —Bomnpocsl 4-10

PJI —Bomnpocsr 1-5

[1K-5: BnageeT HOpMaMM STUKETA, IPUHATHIMU B PA3IMYHBIX CUTYALUSIX MEXKKYJIBTYPHOTO OOIICHHUS
(compoBoXkIeHNE TYPUCTUUECKUX TPYIII, OOeCIieueHre IeT0OBBIX MEPErOBOPOB, 0OECIIeUeHNE TIEPErOBOPOB

o(uImaIBEHBIX Jeseranuii)

Suanus:

[TpaBuin MexTyHApOIHOTO
ITUKETA W MpaBUIa
MTOBE/ICHUS TIEPEBOTUMKA B

HU3y4acT IMpaBujia
MCXKAYHAPOIHOTI'O
OTHUKETA U IIpaBUJia
IOBCACHUS IICPCBOAYNKA

MIOJTHOE, Pa3BEPHYTOE,
IpPaMOTHOE M JIOTHYECKOE
U3JI0KEHHE BOITPOCa

C — Bonpocsr 1-12, 17-18,
21-28, 30-34, 39-40

Ok —Bonpocsl 1-30

103 —3amanus 1-9




PA3JIMYHBIX CUTYyalUAX
YCTHOI'O I€p€BOJa

B Pa3JIMYHBIX CUTYyallUAX
YCTHOI'O IEPpEBOJA

Ymenus:

BBIpaXXaTh MBICIU Ha
AHTJINMCKOM SI3BIKE,
aJICKBaTHO UCIIONb3YS
Pa3HOOOpa3HBIC S3BIKOBBIC
CpeJICTBa C LIEJbIO
COOJTIOICHUS TTPABUIT
MEXIyHApOAHOTO 3TUKETA
Y TIpaBuJIa TIOBEICHUS

BBITOJIHSET MPAKTUKO-
OPUEHTHPOBAHHbIC
3aJJaHUs C YUETOM MPaBUI
MEXyHApOAHOTO
ATHKETA U MPaBUII
MOBEJICHUS MTEPEBOAUMKA

JIGKCUKO-TpaMMaTH4ecKas
MOJHOTA OTBETOB U
MPaBUWILHOCTh
BBITIOJTHEHMS 3aJJaHUH,
HaJIU4YHe BHIBOJIOB

C — Bomnpockl 13-16, 19-
20, 29, 35-38

Ok —Bonpocskl 31-40
I103 —3aganus 10-20

I —Bompocsr 1-4

K - Bonpocs! 1-5

D —Bonpockl 4-10

PJI —Bonpocsr 1-5

IIEpEeBOUHKA
Hasvixu: BJIaJICET HaBbIKAMU MIOJIHOE, Pa3BEPHYTOE, C — Bomnpockr 13-16, 19-
KOMMYHHMKaTHUBHO- KOPPEKTHOTO rpaMoTHOe U jorudeckoe |20, 29, 35-38

KOPPEKTHOE BhIPaKEHUE
MBICITH Ha aHTIIMHCKOM
SI3BIKE COOOPa3HO
MpaBuiIamMm
MEXIyHApOAHOTO 3TUKETA
Y MpaBWJIaM MOBEICHUS
MEepPEeBOIUMKA B PA3JIMUHBIX

HCIOJIb30BAaHUS JJEKCUKH
Pa3IMYHBIX PETUCTPOB
Cc000pa3HO CUTyaIH
OoOIIEeHHsT TS
JIOCTHIKEHHUS
KOMMYHHKATHBHBIX
meneu

H3JIOKCHHUEC BOIIPOCA,
IMPpaBUJIbHOC BJIAACHUC B
peuu CTpATCTUAMHA
BCXIIMBOCTHU

Ok —Bonpocsl 31-40
103 —3apanus 10-20
I1-1-6

J{ —Bonpocsl 1-4

K - Bompocsr 1-5

9O —Bomnpocsl 4-10

PJI —Bompocsr 1-5

CUTyalludaX YCTHOI'O
ICPCBOJIad

1.2 lIIxass!l OLIEHUBAHUS

Texkymmii KOHTPOJIb YCIEBAEMOCTH M IPOMEXYTOUHAsh aTTECTalUsl OCYIIECTBISIETCS B paMKax
HAKOINUTEJIbHONW OaJUTbHO-PEUTHHTOBOM crcTeMbl B 100-0aymipHOM mIKane:

84-100 GammoB (OIlEHKA «OTIUYHO») BBICTABIACTCS CTYICHTY, €CIU H3JIOKEHHBIM Marepuan (HaKTUYECKU
BEPEH, JIEMOHCTPUPYETCS HAIM4YWEe TIyOOKMX HCUYEPIBIBAIOIIMX 3HAHWW B 00JACTH HM3y4aeMOro BOIPOCA,
rpaMOTHOE, CBOOOJHOE U JIOTMUECKH CTPOMHOE W3JIOKEHHWE MaTepuana, IIMPOKOE HCIOJb30BaHUE
JIOTIOTHUTEIHLHOU JIUTEPATYPhL;

67-83 Oanna (OIeHKa «XOPOII0») BBICTABISAETCS CTYJEHTY, €CJIM OTMEUYAETCsl HAIMYNE TBEPABIX U JOCTATOYHO
MOJTHBIX 3HAHHWKA B paMKax TEMBI, YeTKOE HM3JIOKCHHE MaTepualia; JOMYCKAIOTCS OTACTbHBbIC JIOTUYECKUE U
CTHJINCTUYECKHUE MOTPEITHOCTH;

50-66 ©OamioB (OLIEHKA «YyIOBICTBOPUTEIHHO») BBICTABISETCS CTYICHTY, €CIIM OTMEUYaeTCs HU3JI0KEHUE
MaTepuaia ¢ OTIeIbHBIMU OLIUOKAMU;

0-49 GannoB (OLIEHKA «HEYIOBIETBOPUTEIHLHO)) BBHICTABISICTCS CTYACHTY, €CIIM OTBET JIOTHUECKH HE 3aKOHYCH,
COJIEP’KUT TpyOble OMIMOKH, CTYIEHT HE MOHUMAET CYIIHOCTH M3JIaraeMOro MaTepuaia, He YBepeH B OTBETaxX Ha
JIOTIOTHUTEILHBIC BOTIPOCHI.

2 TunoBble KOHTPOJIbHBIE 3aJaHUSI UM MHbIE MATEPUAJIbI, HEO0OXOAUMbIe VISl OLleHKH 3HAHUI, yMEeHUH,
HABBIKOB M (MJIH) ONBITA JAeATeJbHOCTH, XapaKTEePHU3YKIIHUX 3Tanbl (JOPMUPOBAHUS KOMIETEHIUH B
npouecce 0CBOeHHsI 00Pa30BaTeJILHON MPOrPaAMMBbI

KoHnTpoJibHBIe BONPOCHI /151 POBe/leHUs TEKYyLero KOHTpoJis (codeceoBaHme).

1. What are the adequate lexical units for the communicative situation “The Importance of Customer
Care”?

2. What are the adequate lexical units for the communicative situation “Observe. Listen. Ask. Monitor”?

3. What communication strategies will you employ for the communicative situation ‘“Customer
Expectations and Satisfaction™?
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23.
24.

25

26.
27.
28.

29

30.
31.
32.

33.
34.
35.
36.

37.
38.
39.

40

What communication strategies will you employ for the communicative situation “Customer Care
Skills”?
What are the adequate grammar units for the communicative situation “Customer Care Skills™?
What is the specific lexis for the communicative situation “Face-to-Face communication™?
What are the Specifics of the Face-to-Face communication?
What are the adequate lexical units for the communicative situation “Applying for a job”?
What are the adequate grammar units for the communicative situation “Applying for a job”?
. What communication strategies will you employ for the communicative situation “Applying for a job”?
. What communication strategies will you employ for the communicative situation “Job Satisfaction™?
. What is the specific lexis for the communicative situation “Creating a good CV”*?
. Describe the peculiarities of the Job Application Form.
. Describe the peculiarities of the process of creating a CV.
. Describe different Management Styles.
. Describe the strategies of Directive and Permissive Management Styles.
. What are the adequate lexical units for the communicative situation “The Job Interview”?
. What communication strategies will you employ for the communicative situation “The Job Interview”?
. Describe the duties of The Marketing Manager
. Describe the peculiarities of the Marketing Mix.
. What are the adequate lexical units for the communicative situation “Negotiating the Price”?
. What communication strategies will you employ for the communicative situation “Negotiating the
Price”?
What is the specific lexis for the communicative situation “Target Groups for Advertising”?
What are the adequate lexical units for the communicative situation “Target Groups for Advertising”?
. What communication strategies will you employ for the communicative situation “A letter of business
offer”?
What are the adequate lexical units for the communicative situation “A letter of business offer”?
What is the specific lexis for the communicative situation “A letter of business invitation”?
What communication strategies will you employ for the communicative situation “Negotiating the
price”?
. Describe the peculiarities of Negotiating the price and Invoicing.
What is the specific lexis for the communicative situation “Arranging the Venue™?
What are the adequate lexical units for the communicative situation “Rescheduling the Venue”?
What communication strategies will you employ for the communicative situation “Arranging the
Venue?
What are the adequate lexical units for the communicative situation “The letter of complaint™?
What are the adequate lexical units for the communicative situation “A covering letter”?
How will you describe the problem of the “Getting a Message Accross™?
What communication strategies will you employ for the communicative situation “The orders of
acknowledgement and confirmation”?
Describe the Best Company Structure
Describe the peculiarities of the Tax Systems in Russia and in the USA
What are the adequate lexical units for the communicative situation “Taxation and Tax Systems”?
. What are the adequate lexical units for the communicative situation “Scientific English™?

I[IpakTHKO-OPpHEHTHPOBAHHbIE 3aJaHUS

Find synonyms (antonyms, definitions) to the given specific lexis
Match words with their definitions

Choose proper words to logically render the contents of the text
Make up word families for the given words

Make up collocations of the given words

Study the following phrases that make up politeness strategies
Study the following phrases that make up instructive strategies
Fill in necessary phrases into the text



9. Give Russian equivalents to the expressions

10. Transform the given phrases according to the pattern
11. Make up a story using the following expressions

12. Discuss the main points of the text

13. Answer the comprehension questions on the text

14. Comment on the quotations

15. Answer the questions in the pre-reading task

16. Compare different kinds of discourses

17. Make up a story according to the plan

18. Write a letter (an essay, a request, an advertisement) according to the required form
19. Express your point of view on the given issue

20. Make up a dialogue using the given expressions

Kpurepun oueHuBanus:

IIpu Texymem KoHTpoisie (coOecefoBaHMM U BBINOJHEHUM MPAKTHYECKHX 3aJaHUN Ha MPAKTHUYECKUX
3aHATHX) 32 OTBET Ha BOIPOC CTYJCHT MOXKET MOIYYUTh MAaKCUMAIILHO 5 0aylioB

5 06ayuIoB BBICTABIISICTCS CTYIEHTY, ©CIM W3JI0KCHHBI MaTephasl (aKTHUYECKH BEpPEeH, JEeMOHCTPHUPYETCS
HaJlMuue TIyOOKHX HCUEpIIBIBAIOIIMX 3HAHUM B 00JACTH M3ydaeMOro BONpOca, TPaMOTHOE, CBOOOAHOE U
JIOTUYECKH CTPOMHOE U3JI0KEHHUE MaTepuraia

4 Gasuta BBICTABIISIETCA CTYJIEHTY, €CJIM U3JI0KEHHBII MaTepuan (pakTHUecKu BepeH, IEMOHCTPUPYETCS HAINYHe
JOCTAaTOYHBIX 3HAaHUM B OOJIACTH HM3y4aeMOro BOIIPOCA, JIOBOJBHO TIPAaMOTHOE, JOBOJBHO CBOOOIHOE U
JIOCTATOYHO JIOTUYECKU CTPOMHOE U3JI0KEHHE MaTepuana. J[omyckaroTcst MeKre OInOKY.

3 Ganna BBICTaBIISETCH CTYACHTY, C€CIM OTMCYACTCA HAJIWYHUC JOCTATOYHBIX 3HaHUM B paMKax TCMBI;
JOIMYCKAIOTCS OTACIBHBIC IOTUYCCKUC U CTUIIMCTUYCCKUC MTOTrPCITHOCTU C OTACIIbHBIMU omuOKaMu

2 0Oajmja BBICTaBIISETCS CTYACHTY, €CJIM OTMECYACTCA HAJINYUC HCAOCTATOYHBIX 3HAHWI B paMKax TCMBbI;
JAOITYCKAKOTCA JIOTUYCCKHUEC, CTUIIMCTUUCCKHUC JICKCUYCCKUC U I'PAMMATUYCCKUC OIIIMOKH.

1 Gamn BbICTaBISAETCS CTYACHTY, C€CJIIM OTMCYACTCA HAJINYUC HEAOCTATOYHBIX 3HAHUU B paMKax TEMBbI;
JOITYCKAITCA MHOXKCCTBECHHBIC JIOTHYECKUEC, CTUIIMCTUYCCKUEC JICKCUYCCKUE U I'PaMMaTHYCCKUEC OIITNOKHU.

IIpoekTnI

IIpoeKT — KOHEUHBIM NPOAYKT, MOJIY4aeMbIi B pe3yJbTaTe IUIAHUPOBAHUSA M BBINOJIHEHHS KOMIUIEKCA
y4eOHBIX U HCCIeA0BaTeNbCKUX 3aaHuil. Ilo3BoiseT OLEHUTh YMEHHUs OO0YyYaroUMXCs CaMOCTOATEIbHO
KOHCTPYUPOBaTh CBOM 3HAHMs B INPOLIECCE PEIICHUs MPAKTUYECKUX 3a1ad M MpoOJieM, OPUEHTHPOBATHCS B
MHPOPMALIMOHHOM TPOCTPAHCTBE W YPOBEHb C(OPMUPOBAHHOCTH AHAIUTHYECKUX, HCCIIEI0BATEIBCKIX
HAaBBIKOB, HABBIKOB IIPAKTUYECKOIO M TBOPYECKOIO MBIIUICHUA. MOXKET BBINOIHATBCA B WHIUBHUIYaJIbHOM
MOPSAJKE WIN IPpynIol o0y4daromuxcsl.

TeMbl MPOEKTOB ¢ UCMOJIb30BAHHEM MYJIbTUMEIMHHBIX Mpe3eHTauuil (IPOrpaMMHOIo
ooecneuenusi Microsoft Office).

The Sort of things you expect from leisure facility

Job Satisfaction

Marketing Mix

Business Letter Structure

Comparative analysis of the orders of acknowledgement and confirmation
Comparative analysis of the Tax Systems in Russia and in the USA

SIS e

Kpurepun onenuBanus:

[Ipu Tekyuiem KoHTpoJe (cobeceJOBaHUM Ha IPAKTUYECKUX 3aHATHIX) 32 OTBET HA BOIPOC CTY/IEHT
MOJKET MOJyYUTh MaKCUMalIbHO 4 OaJia



4 Gama - coJep)KaHUE MPE3CHTAlMU TOJHOCTHIO COOTBETCTBYET TeME; IIYOOKO M apryMEHTHPOBAHO
packpbIBaeTCs TeMa; JIOTMYECKOe U TOCJEeI0BAaTENbHOE W3JI0KEHHWE MBICIIEH; HAamMCaHO MPaBUIbHBIM
JTUTEPATYPHBIM SI3BIKOM U CTHJIUCTHYECKHA COOTBETCTBYET COJIEPIKAHUIO, OTCYTCTBUE OMIHOOK;

3 Gayna - JOCTaTOYHO TMOJHO U YOeAUTEIbHO PacKphIBAETCS TeMa C HE3HAYUTENIbHBIMU OTKIOHEHUSIMHU
OT HEe; B OCHOBHOM YacTH JIOTMYHO, CBSI3HO, HO HEJOCTATOYHO IOJHO JOKAa3bIBAE€TCS BbIJIBUHYTHIM
TE3UC; WMEIOTCS HEe3HAaYUTeNbHbIE HapyIIeHUs IOCJIEI0BaTeIbHOCTY B H3JIO)KEHUU MBICIIEH,
MPUCYTCTBYIOT PEIKUE ONIHOKH;

2 Oata - B OCHOBHOM PacKpBIBAa€TCs TeMa; IaH BEPHBIN, HO OJHOCTOPOHHUM MU HEAOCTATOYHO MOTHBIN
OTBET Ha TeMy; OOHAPYKUBAETCS HEJIOCTATOYHOE YMEHHE JIeJaTh BBIBOJBI U 0000IICHNUs, TPUCYTCTBYIOT
OIINOKU;

1 Gamn - TemMa pacKphIBaeTCs YAaCTUYHO; JaH BEPHBIM, HO HEJOCTATOYHO TOJHBIA OTBET HA TEMY;
oOHapy»HUBaeTcsl HEAOCTaTOYHOE YMEHHE JeJlaTh BBIBOABI U O0OOIIEHHS, TMPUCYTCTBYIOT
MHO>KECTBEHHBIC OIIUOKU

PosieBasi urpa
PoneBast urpa — coBMecTHasi JA€ATEIBLHOCTh TPYMIMBl 00yYAIOMIUXCS MO YIPABICHUEM TeIaroruH4ecKoro
paboTHUKA C WENbI0O pelleHUs YYeOHbIX U MPo(ecCHOHAIbHO-OPUEHTUPOBAHHBIX 3aJady IMyTeM HIPOBOIO
MOJICTTUPOBAHUSl peallbHOM TpPOOIEeMHONM menarorudeckoil cutyanud. [lo3BoisieT OIeHUBAaTh yMEHHE
aHaAJIM3UPOBATh U pelllaTh TUIHYHBIE TPOo(eccroHaIbHbIE 3a/1a4H.

TeMbl poneBbIX Urp:

Making an order on the phone
Maintaining Pleasant atmosphere
Confirming the Meeting
Negotiating the Price

Negotiating the Price and Invoicing

Nk =

Kpurepun onenuBanus:
[Ipu TekyuiemM KOHTpOJIE 3a OTBET Ha BOIIPOC CTYJAEHT MOXKET MOJIyYUTh MAaKCUMaJIbHO 5 0aioB

e 5 0ayuIoB - coAepKaHUE POJICBOW UTPHI MOJHOCTHIO COOTBETCTBYET T€ME; IIyOOKO U apryMEHTHPOBAHO
PacKpBIBAETCSA TEMA; JIOTMYECKOE U IOCIEN0BATENBHOE H3JI0KEHHUE MBICIIEH; TPAMOTHOE HUCIIOJIB30BAHNE
pEUEeBBIX CTPATErHii U JIEKCUKO-TPAaMMaTUYECKHX CPEICTB, OTCYTCTBHE OLINOOK;

e 4 Qaya - TOCTaTOYHO TOJHO M YOEIUTEIbHO PACKPHIBACTCS TEMa C HE3HAUYUTEIHHBIMU OTKIOHEHHSIMHU
OT Hee; B OCHOBHOM 4aCTH JIOTUYHO, CBSI3HO, HO HEIOCTATOYHO IOJIHO J0Ka3bIBAETCS BBIIBUHYTBIN TE3NUC,
JIOBOJIbHO TPAMOTHOE HCIIOJIb30BAHME PEYEBBIX CTPATErMil M JIEKCUKO-TPaMMaTHYECKHX CPEJCTB,
HPUCYTCTBYIOT PEKUE OIINOKHY;

e 3 0a/uia - B OCHOBHOM PAaCKpBIBAETCs TeMa; JaH BEPHBII, HO OTHOCTOPOHHUHN MM HEOCTATOYHO MOTHBIN
OTBET; UCIIOJb30BAHUE PEYEBBIX CTPATETUHN U JIEKCUKO-TPAMMATHYECKUX CPEICTB HOCUT HETOCTOSHHBIN
XapaxTep, IPUCYTCTBYIOT OIINOKH;

e 2 Qamna TeMa pacKpbIBA€TCA YAaCTUYHO; JaH BEpHBIM, HO HEJOCTATOYHO IOJHBIM OTBET HAa TEMY;
OoOHapy’KMBaeTCsd HEJOCTaTOYHOE YMEHME [ellaTh BBIBOABI M OOOOIIEHUs; HCIIOJIb30BAaHHE PEYEBbIX
CTpaTeruii M JEeKCUKO-TPaMMaTHYECKUX CpPEACTB HOCHUT JMHU30JWYECKUN XapakTep, MNPUCYTCTBYIOT
MHOECTBEHHbIE OIIMOKU

e | Oamn - TeMa MOJHOCTBIO HEPACKPHITA; XapaKTEPU3YeTCs CIy4YalHbIM PACIIONOKEHHEM MaTepuaa,
OTCYTCTBUEM CBSA3H MEXY YaCTAMH, IPUCYTCTBYIOT MHOKECTBEHHBIE OLIMOKH

Pemrenne keiicos.
Keiic — mpobnemHoe 3amaHue, B KOTOPOM OOYYarOIIEMyCsl MPEAJaralOT OCMBICIUTH PeabHYIO
po(hecCHOHATLHO-OPUEHTUPOBAHHYIO CUTYAIUI0, HEOOXOANUMYIO JUISL PEIIeHUsI JAHHON MPOOIEMBI.

TeMbl KelicoB:



Membership Scenario In Leisure and Tourism activity
Proper Communication On the Job Interview

Target Groups for Advertising

Arranging and Rescheduling the Venue

Getting a Message Accross
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Kpurepun onenuBanus:
[Ipu TekymiemM KOHTpOJIE 3a OTBET HA BOIIPOC CTYJEHT MOXKET MOJyYUTh MaKCUMaJIbHO 5 Oania

5 0ayuioB BBICTABIISICTCS CTYIEHTY, ©CJIM W3JI0KCHHBI MaTephal (aKTHUYECKH BEpPEH, JEeMOHCTPHUPYETCS
HaJlMuue TIyOOKHX HCUEpIBIBAIOIIMX 3HAHUM B 00JACTH M3ydaeMOro BONpOca, TPaMOTHOE, CBOOOAHOE WU
JIOTUYECKH CTPOMHOE U3JI0KEHHUE MaTepuaia

4 Oajia BEICTABIISAETCS CTYACHTY, €CJIN OTME€YACTCA HAIMYUEC TOCTATOYHO ITOJHBIX 3HAHUM B paMKax TEMBbI;
JAO0IMYCKArTCS OTACIBbHBIC IOTUYCCKUC U CTUIIMCTUYCCKUC MTOTPECIIHOCTU C OTACIIbHBIMU OIIMOKAMH

3 GaJia BBICTABIISCTCSI CTY/ICHTY, €CITM OTMEYAeTCsl HAIMYNE HETIOJIHBIX 3HAHUN B PAMKaX TEMbI, HAJTHIHE
OLINOO0K.

2 GaJlia BBICTABJISACTCS CTYACHTY, €CJIN OTMECUYACTCA HAJIMIUC HCTIOJIHBIX 3HAHUM B paMKax TCMbI; HAJIMIUC
MHO>KECTBEHHBIX OIIMOOK.

1 Ga1 BEICTABIISIETCSA CTYACHTY, €CJIM TEMA IMOJTHOCTBIO HEPACKPHBITA, HAJTNYHNE MHOXCCTBCHHBIX OII0OK

Tembl 3cce

1. Problems of Face-to-Face communication
2. Write a CV for your future profession

3. Market Research

4. A letter of business offer

5. A letter of business invitation

6. A letter of business negotiation

7. An invoice

8. A letter of complaint

9. A covering letter

10. An order of acknowledgement

Kpurepun oueHuBanus:

[Tpu TekymiemM KOHTpOJIE 3a 3CCe CTYACHT MOXKET MOJyUYUTh MaKCUMaIbHO 2 Gansa

2 Ganuia BBICTABIISETCS CTYJEHTY, €CJIM U3JI0KEHHBIM MaTepral (JaKTUYECKU BEPEeH, IEMOHCTPUPYETCS HaTHIKe
riyOOKHMX HMCUEpPIBIBAIOIIMX 3HAHUN B OOJIACTH M3Y4aeMOTr0 BOIpPOCA, TPaMOTHOE, CBOOOJHOE M JIOTUYECKU
CTpOITHOE M3NI0KEHUE MaTepuala

1 Oamna BBICTABISETCS CTYACHTY, €CJIIM OTMCYACTCA HAJINYHUC NOCTATOYHO ITOJIHBIX 3HAaHUU B paMKax TCMBI;
JO0ITYCKAIOTCA OTACIBbHBIC JIOTUYCCKUE U CTUIIMCTUYCCKUC ITOIrPCITHOCTU C OTACIIbHBIMU omuOKaMu

Tembl nuckyccuii (1e6aTOB)

General Rules of Creating a good CV
Management Styles

The Best Company Structure
Reading Scientific Literature

el o e

HpI/I TCKYIIEM KOHTPOJIC 3a OTBCT HAa BOIIPOC CTYACHT MOXKCT IMOJTYYUTh MAaKCUMAJIbHO 5 6amioB



5 0auioB - coaepKaHWE TEMbl J1e0aTOB IOJTHOCTHIO COOTBETCTBYET 3asBIICHHOW TeMme; TIIyOOKO W
apryMEHTHPOBAHO pPACKPBIBACTCS TEMa; JIOTUYECKOEC W TIOCIICIOBATEIIbHOE W3JI0KEHUE MBICIIEH;
IrPaMOTHOE HCIOJB30BAaHUE PEUEBBIX CTPATETUH M JIGKCHKO-TPaMMAaTHYECKUX CPEACTB, OTCYTCTBHUE
OIINOOK;

4 Gaia - TOCTaTOYHO TIOJHO U yOETUTEIbHO PACKPBIBACTCS TeMa C HE3HAYUTEIHHBIMU OTKIOHCHHUSIMH
OT Hee; B OCHOBHOW YaCTH JIOTUYHO, CBSI3HO, HO HEJIOCTATOYHO ITOJTHO JI0Ka3bIBACTCS BBIIBUHYTHIN TE3UC,
JIOBOJIbHO TPaMOTHOE HWCIOJB30BAaHUE PEYEBBIX CTPATErHMil W JIEKCMKO-TPAMMATHYECKHX CPEJICTB,
MPUCYTCTBYIOT PEIKUE ONIHOKH;

3 Gana - B OCHOBHOM PacKpbIBA€TCS TEMA; IaH BEPHBIN, HO OJTHOCTOPOHHUH HIIM HETOCTATOYHO TOTHBIN
OTBET; UCIOJIF30BAHUE PEUYEBBIX CTPATETUHN U JEKCUKO-TPAMMATUYECKUX CPEICTB HOCUT HETIOCTOSIHHBIN
XapakTep, MPUCYTCTBYIOT OITUOKHY;

2 Oamra Tema pPACKpPHIBACTCS YaCTHYHO, JAaH BEPHBIA, HO HEAOCTATOYHO TOJHBIA OTBET Ha TEMY;
OoOHapyXKUBAETCS HEAOCTATOYHOE YMEHHUE JeNaTh BBIBOABI M OO0OOIEHUS; HCIIOJIB30BAHUE PEUYECBBIX
CTpaTeTUid W JICKCUKO-TPAMMATHYECKUX CPEACTB HOCHUT DIU30JUYECKUN XapaKTep, MPHUCYTCTBYIOT
MHOKECTBEHHBIE OIINOKHI

1 Gamn - TemMa MOJHOCTBHIO HEPACKPHITA; XapaKTEPU3YETCs CIydalHBIM DPACIONOKEHHEM MaTepuana,

OTCYTCTBHUEM CBA3U MCIKAY HaCTAMU, IPUCYTCTBYIOT MHOKCCTBCHHBIC OIIINOKHU

KOHTpOJ’IbHLIe BOIIPOCHI AJISl MPOBECACHUA NMPOMEKYTOIYHOI0 KOHTPOJIA.

Hepeqeﬂb BOIIPOCOB K 3K3aMCEHY.

Theoretical questions

17.
18.
19.

20.
21.
22.

23.
24.

What are the adequate lexical units for the communicative situation “The Importance of Customer
Care”?

What are the adequate lexical units for the communicative situation “Observe. Listen. Ask. Monitor”?
What communication strategies will you employ for the communicative situation “Customer
Expectations and Satisfaction™?

What communication strategies will you employ for the communicative situation “Customer Care
Skills”?

What are the adequate grammar units for the communicative situation “Customer Care Skills”?

What is the specific lexis for the communicative situation “Face-to-Face communication”?

What are the Specifics of the Face-to-Face communication?

What are the adequate lexical units for the communicative situation “Applying for a job”?

What are the adequate grammar units for the communicative situation “Applying for a job”?

. What communication strategies will you employ for the communicative situation “Applying for a job”?
. What communication strategies will you employ for the communicative situation “Job Satisfaction”?

. What is the specific lexis for the communicative situation “Creating a good CV”?

. What are the adequate lexical units for the communicative situation “The Job Interview”?

. What communication strategies will you employ for the communicative situation “The Job Interview”?

. What are the adequate lexical units for the communicative situation “Negotiating the Price”?

. What communication strategies will you employ for the communicative situation ‘“Negotiating the

Price”?

What is the specific lexis for the communicative situation “Target Groups for Advertising”?

What are the adequate lexical units for the communicative situation “Target Groups for Advertising”?
What communication strategies will you employ for the communicative situation “A letter of business
offer”?

What are the adequate lexical units for the communicative situation “A letter of business offer”?

What is the specific lexis for the communicative situation “A letter of business invitation™?

What communication strategies will you employ for the communicative situation “Negotiating the
price”?

What is the specific lexis for the communicative situation “Arranging the Venue™?

What are the adequate lexical units for the communicative situation “Rescheduling the Venue”?



25. What communication strategies will you employ for the communicative situation “Arranging the
Venue”?

26. What are the adequate lexical units for the communicative situation “The letter of complaint™?

27. What are the adequate lexical units for the communicative situation “A covering letter”?

28. What communication strategies will you employ for the communicative situation “The orders of
acknowledgement and confirmation™?

29. What are the adequate lexical units for the communicative situation “Taxation and Tax Systems”?

30. What are the adequate lexical units for the communicative situation “Scientific English”?

Practically-oriented questions

31. Describe the peculiarities of the Job Application Form.

32. Describe the peculiarities of the process of creating a CV.

33. Describe different Management Styles.

34. Describe the strategies of Directive and Permissive Management Styles.
35. Describe the duties of The Marketing Manager

36. Describe the peculiarities of the Marketing Mix.

37. Describe the peculiarities of Negotiating the price and Invoicing.

38. How will you describe the problem of the “Getting a Message Accross”?
39. Describe the Best Company Structure

40. Describe the peculiarities of the Tax Systems in Russia and in the USA

Kpurepun oneHuBanus:

84-100 GammoB (OIEHKA «OTIUYHO») BBICTABIACTCS CTYICHTY, €CIU H3JIOKEHHBIM Marepuan (HaKTUYECKH
BEpEH, JIEMOHCTPUPYETCS HAIM4YWe TIyOOKMX HCYEPIBIBAIOIIMX 3HAHWW B 00JACTH HM3y4aeMOro BOIPOCA,
rpaMOTHOE, CBOOOJIHOE U JIOTMUECKH CTPOMHOE W3JIOKEHHWE MaTepuana, IIMPOKOE HCIOJIb30BaHUE
JIOTIOTHUTEIHLHOU JIUTEPATYPhL;

67-83 Oanna (OIeHKa «XOPOI0») BBICTABISAETCS CTYJEHTY, €CJIM OTMEUYAETCSl HAIMYKE TBEPABIX U JOCTATOYHO
MOJTHBIX 3HAHWKA B paMKax TEMBI, YeTKOE HM3JIOKCHHE MaTepuaa; JOMyCKAIOTCS OTACIbHBbIC JIOTUYECKUE U
CTHJINCTUYECKHUE MOTPEIIHOCTH;

50-66 ©OamioB (OLIEHKA «YyIOBICTBOPUTEIHHO») BBICTABISETCS CTYICHTY, €CIIM OTMEUYaeTCs HU3JI0KEHUE
MaTepuaia ¢ OTIeIbHBIMU OLIUOKAMU;

0-49 GannoB (OLIEHKA «HEYIOBICTBOPUTEILHOY) BBICTABISICTCS CTYACHTY, €CIIM OTBET JIOTHUECKH HE 3aKOHYCH,
COJIEP’KUT TpyOble OMIMOKH, CTYIEHT HE MMOHUMAET CYIIHOCTH M3JIaraeMOro MaTepuaia, He YBepeH B OTBETaxX Ha
JIOTIOTHUTEILHBIC BOTIPOCHI.

3 Metoanvecknue MaTepHaJIbl, ONpelessolme Npoue1ypbl ONeHUBAHUS 3HAHUI, YMEHHUH, HABBIKOB U
(MJ1M) ONBITA AeATEJbHOCTH, XaPAKTEPU3YIOLIUX ITANBI GOPMUPOBAHUA KOMITETEHIIHI

[Ipouenyps! orleHMBaHMSI BKIIOYAIOT B c€051 TEKYIUN KOHTPOJIb U IPOMEKYTOUHYIO aTTECTAIHIO.
Texymui KOHTPOJIb  YCIEBAEMOCTH IIPOBOAUTCA €  MCIOJIB30BAHUEM  OLICHOYHBIX  CPEICTB,

NpCcaACTaBJICHHBIX B II. 2 JaHHOT'O IIPUJIOKCHUS. P C3yJIbTaTbl TCKYHICTO KOHTPOJIA AOBOJATCA OO0 CBCACHUA
CTYACHTOB 10 HpOMe)i(YTO‘{HOfI aTTeCTalunu.

[IpomexyTouHas aTTecTanus MPOBOAUTCS B (popme dK3aMeHa.

[IpomexyTouHas arrecTanuss B BUAE OSK3aMeHa s oOydaroluxcs 3a04yHOM (opmbl 00ydeHus
IIPOBOJUTCA, Kak IPAaBWIO, II0 PACHUCAHUIO JK3aMCHALMOHHOM CECCUHM, €CIIM HHOE HE IPEAyCMOTPEHO
yueOHbIM IuIaHOM. KonuuecTBO BONPOCOB B 3aaHMM — 3: 2 TEOPETHUYECKUX BOIPOCA, OJAMH — IPAKTUKO-



OpUeHTUPOBaHHBI. OObBSBICHHE pPE3yJIbTATOB MPOU3BOJUTCS B JIEHb JK3aMEHA. Pe3ynbTaThl aTTecTaluu
3aHOCATCST B 3aUETHYI0 BEAOMOCTb W 3a4eTHYIO KHIDKKY cTyAeHTa. CTyneHThl, HE MpolIelne
MPOMEXKYTOUHYIO aTTECTALMIO MO TpaduKy, NOJDKHBI JTUKBHIMPOBATH 3aI0JDKEHHOCTh B YCTAHOBJICHHOM
MOpSJIKE.
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